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Graphic guidelines in this design manual have been established 
with a view to achieve a common visual marketing of all Fred. 
Olsen related companies through an overall graphic design.

A common visual design of a graphic profile embraces the use 
of logo, typography, colours, paper, web pages, commercial 
stationary, e-mail signatures, brochures, annual reports, Power-
Point, advertising, posters, exhibitions, signboards, advertising 
material, etc.

The object of the design manual is to make all Fred. Olsen re-
lated companies appear clearly and recognizably, consistently 
and in a well organized form. A uniform presentation of all 
material constituting the public face of the Fred. Olsen related 
companies is desirable. The various business activities are visu-
ally associated, thus signalling their common ground. In addi-
tion, the Group culture and the employees’ perception of unity 
are strengthened.

Contact persons:
Fred. Olsen & Co.
Ellen Jean-Hansen
ellen.jean-hansen@fredolsen.no
Telephone: 22 34 13 07
Mobile: 99 02 02 35

Reporter Kommunikasjonsdesign
Bjørn Arezes Kringstad
bk@report.no
Telephone: 22 74 33 70
Mobile: 92 41 28 08

Introduction
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Use of logo

All Fred. Olsen related companies are using the Fred. Olsen flag 
as logo. The colour of the flag is 100% cyan. When a newspaper 
or a brochure is printed, combinations of the four pure colours 
cyan, magenta, yellow and carbon (cmyk) is used to create mil-
lions of different colours. 100% cyan thus represents the pure 
blue colour in this system.

The same blue colour is to a great extent used as a background 
colour (see use of colour on pp. 8-9) for much of the market-
ing material used by the Fred. Olsen related companies. A great 
advantage of 100% cyan is that you can set in a small, white 
text without the text becoming blurred (e.g. in the design man-
ual you are now reading). This is because the 100% cyan is not 
screened and not mixed with other colours. Furthermore, the 
colour is widely found in both sky and sea, two elements which 
have been important to the Fred. Olsen related companies’ rich 
tradition of shipping activities. In addition to black, the first 
Norwegian newspapers only printed the colour cyan.

The lying logo, with the flag placed to the left of the company 
name, shall be used in all external communication. The logo 
consists of the company name (with or without an indication of 
the type of company) with the flag (the logo symbol) placed to 
the left of the name. It is not permitted to change the sequence 
of the individual elements nor their relative size. Nor is it per-
mitted to stretch, compress or rotate the elements individually 
or as a total. The company name may never appear alone, but 
the flag may be used as an independent element in presenta-
tions or on profiling items.

The logo is most effective when presented with some free 
space around. This free space should always be at least equal to 
its own height. Typography, graphic elements, illustrations and 
pictures should be kept outside the protected area.  If the logo 
is to be placed on pictures, backgrounds or coloured areas, it 
should at least be at this distance from the edges, and it should 
only be placed upon one of the three defined background col-
ours, blue (cyan), white or black.
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CMYK: 100-0-0-0 
RGB: 0-157-224

CMYK: 0-0-0-0 
RGB: 255-255-255

CMYK: 0-0-0-100 
RGB: 0-0-0

Fred. Olsen Fly og Luftmateriell AS Fred. Olsen Fly og Luftmateriell AS Fred. Olsen Fly og Luftmateriell AS

Fred. Olsen & Co. Fred. Olsen & Co. Fred. Olsen & Co.

Ganger Rolf ASA Ganger Rolf ASA Ganger Rolf ASA

Bonheur ASA Bonheur ASA Bonheur ASA

Fred. Olsen Energy ASA Fred. Olsen Energy ASA Fred. Olsen Energy ASA

Fred. Olsen Production ASA Fred. Olsen Production ASA Fred. Olsen Production ASA

First Olsen AS First Olsen AS First Olsen AS

Fred. Olsen Renewables AS Fred. Olsen Renewables AS Fred. Olsen Renewables AS

Fred. Olsen Marine Services AS Fred. Olsen Marine Services AS Fred. Olsen Marine Services AS

Fred. Olsen Windcarrier AS Fred. Olsen Windcarrier AS Fred. Olsen Windcarrier AS

Fred. Olsen Insurance Services AS Fred. Olsen Insurance Services AS Fred. Olsen Insurance Services AS

Universal Foundation Norway AS Universal Foundation Norway AS Universal Foundation Norway AS 

Fred. Olsen Travel AS Fred. Olsen Travel AS Fred. Olsen Travel AS

There are further Fred. Olsen related companies that should follow the guidelines in this manual even if they are not listed among the examples 
on this page.
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Typography

Main lettering (advertising and printed matter):

Myriad Pro is the profile typography of the Fred. Olsen related 
companies. Using this font contributes to an orderly and clean 
expression.

This typography should only be used in its original form. It is 
not permitted to stretch, compress, rotate or incline the various 
fonts manually.

Supporting lettering (internet and Office-documents):

Arial is the supporting lettering of the Fred. Olsen related com-
panies for the electronic media. For functional reasons Arial is 
used for internet, intranet, Office-documents and e-mails.
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Main lettering:
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The Fred. Olsen related companies may use colours from two 
limited palettes – one main colour palette and one support col-
our palette. The colours from these two palettes shall be used 
for all external communication in order to create identity and 
order. It is not permitted to use other colours than those de-
fined by the palettes.

Main colours:

The main colours comprise blue, light blue, beige, black and 
white. These colours are establishing the identity of the Fred. 
Olsen related companies. 

Supporting colours:

The supporting colours comprise orange, green and dark beige. 
The supporting colours are to support the main colours and 
to offer more flexibility and breadth. The colours shall only be 
used together with the main colours, and the main colours shall 
dominate.

Use of colours
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CMYK: 100-0-0-0
RGB: 0-157-224

CMYK: 100-0-0-0

CMYK: 0-100-90-20
RGB: 193-12-27

CMYK: 0-100-90-20

CMYK: 60-0-0-0
RGB: 92-198-242

CMYK: 100-0-0-0 CMYK: 60-0-0-0CMYK: 60-0-0-0

CMYK: 70-0-30-20
RGB: 45-157-161

CMYK: 0-100-90-20 CMYK: 70-0-30-20CMYK: 70-0-30-20

CMYK: 0-0-8-16
RGB: 224-223-213

CMYK: 0-0-8-16CMYK: 0-0-8-16

CMYK: 0-0-10-45
RGB: 166-166-156

CMYK: 70-0-30-20 CMYK: 0-0-10-45CMYK: 0-0-10-45

CMYK: 0-0-4-8
RGB: 240-240-234

CMYK: 0-0-4-8 CMYK: 0-0-0-0
RGB: 255-255-255

CMYK: 0-0-0-0CMYK: 0-0-0-100
RGB: 0-0-0

CMYK: 100-0-0-0CMYK: 0-0-0-100CMYK: 0-0-0-100

CMYK: 0-40-80-0
RGB: 247-169-65

CMYK: 0-100-90-20CMYK: 0-40-80-0CMYK: 0-40-80-0
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Galerie Art Silk shall be used for all printed matter except for 
visiting cards, envelopes and sheets of writing paper.

Galerie Art Silk is a triple coated paper with an extra smooth and 
semi-matt surface fi nish. The paper is close to art print as far as 
quality is concerned, but at a reasonable price. Galerie Art Silk 
is well known for its superior folding qualities and low colour 
consumption. The paper is well adapted to all quality picture 
printing. The silky surface produces high printing brightness at 
the same time as good readability.

Visiting cards (see pp. 12-13) are printed on Highland off set. 
This is a non-coated paper with a particularly smooth surface 
resulting in a rather good print for a non-coated paper.

Envelopes (see pp. 12-13) are printed on standard non-coated 
off set paper.

Sheets of writing paper (see pp. 14-15) are no longer pre-print-
ed. They are electronic and printed on local printers.

Both Galerie Art Silk, Highland off set and standard non-coated 
off set paper are approved for Swan marking. The Swan label is 
the offi  cial Nordic environmental label, established by the Nor-
dic Council of Ministers. Printing companies working for Fred. 
Olsen related companies must be in possession of the Swan 
label licence.

Paper
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Commercial stationary basically consists of visiting cards and 
envelopes in various forms and sizes. Sheets of writing paper, 
sheets of faxes, invoices, etc. are exclusively designed electroni-
cally (see pp. 14-15) and dispatched per e-mail as enclosures 
in the form of word- or pdf-documents, or are printed out on 
local printers.

Visiting cards are produced in standard visiting card sizes. It is 
important that the print houses use punches or are very precise 
when cutting the cards in order that top and bottom stripes do 
not become askew or uneven.

The envelopes are produced in the formats E6/5 with or with-
out a window, C5 with or without a window, B5 without a win-
dow, C4 with or without a window, and as pouch envelopes. 
It is important that printing houses are rather accurate when 
producing the envelopes, in order that left and right stripes do 
not become unnecessarily askew or uneven.

Orders for both envelopes and visiting cards should generally 
be combined in larger runs in order to obtain reasonable pro-
duction prices.

Commercial stationary
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All writing paper sheets, fax sheets, invoices, etc., are designed 
as electronic templates for each individual company. As a rule, 
the logo should be placed in the right hand upper corner above 
a dotted line. All other information should be placed to the left 
under the dotted bottom line. Apart from this, the individual 
company is given a certain degree of fl exibility as regards infor-
mation on letter sheets, fax sheets, invoices and memoranda.

Please contact persons referred to on page 3 if you wish to de-
sign special templates.

Electronic writing paper, faxes, invoices, etc.
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Memorandum

Fred. Olsen Fly og Luftmateriell AS

Fred. Olsen Fly og Luftmateriell AS 
Phone:  +47 22 34 13 88 

Enterprise no:  814 000 702 MVA

Fred. Olsens gate 2 

Telefax:  +47 22 00 88 88 
ISO Certificate: NS-EN ISO 9001:2008 

N-0152 Oslo, Norway 

 
+47 22 42 06 77

Fred. Olsen Related CompaniesFred. Olsen Related Companies
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Fred. Olsen Fly og Luftmateriell AS

Fred. Olsen Fly og Luftmateriell AS 
Phone:  +47 22 34 13 88 

Enterprise no:  814 000 702 MVA

Fred. Olsens gate 2 

Telefax:  +47 22 00 88 88 
ISO Certificate: NS-EN ISO 9001:2008 

N-0152 Oslo, Norway 

 
+47 22 42 06 77
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Luftmateriell AS

Telefax

Fred. Olsen Fly og Luftmateriell AS

Fred. Olsen Fly og Luftmateriell AS Phone:  +47 22 34 13 88 Enterprise no:  814 000 702 MVA

Fred. Olsens gate 2 
Telefax:  +47 22 00 88 88 ISO Certificate: NS-EN ISO 9001:2008 

N-0152 Oslo, Norway 
 +47 22 42 06 77
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Enterprise no: 814 000 702 MVA
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Telefax

FredFredFr . Olsen Fly og Luftmateriell AS

Fred. Olsen Fly og Luftmateriell AS Phone: +47 22 34 13 88 Enterprise no: 814 000 702 MVA

Fred. Olsens gate 2
Telefax: +47 22 00 88 88 ISO Certificate: NS-EN ISO 9001:2008

N-0152 Oslo, Norway

+47 22 42 06 77

Navn
Adresse
Postnr/sted

Your ref: Our ref: Date:
xxx xxx xx xx xx

Tittel
Lorem ipsum delta nostro elta vores nistru em destro limba numer. Lorem ipsum delta nostro elta vores 
nistru em destro limba numer. Lorem ipsum delta nostro elta vores nistru em destro limba numer. Lorem 
ipsum delta nostro elta vores nistru em destro limba numer. 

Lorem ipsum delta nostro elta vores nistru em destro limba numer. Lorem ipsum delta nostro elta vores 
nistru em destro limba numer. Lorem ipsum delta nostro elta vores nistru em destro limba numer. Lorem 
ipsum delta nostro elta vores nistru em destro limba numer. 

Sincerely yours,
Fred. Olsen Fly og Luftmateriell AS

Fornavn Etternavn

Fred. Olsen Fly og Luftmateriell AS

Fred. Olsen Fly og Luftmateriell AS Phone:  +47 22 34 13 88 Enterprise no:  814 000 702 MVA
Fred. Olsens gate 2 Telefax:  +47 22 00 88 88 ISO Certificate: NS-EN ISO 9001:2008 
N-0152 Oslo, Norway  +47 22 42 06 77
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E-mail signature

A substantial part of the external communication of the Fred. 
Olsen related companies takes place by e-mail. It is conse-
quently important that all e-mails have an orderly appearance. 
All Fred. Olsen related companies shall use an e-mail signature 
containing the name of the sender, the company name (in cyan 
colour), address and current telephone numbers.

Please contact persons referred to on page 3 for possible sup-
port in making a signature for your e-mail programme.
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Design Manual

All Fred. Olsen related companies shall use PowerPoint tem-
plates safeguarding a uniform visual appearance. It is important 
that the rules regarding the use of logo, colours and typogra-
phy are followed.

Do not try to press too much information into one page. Dis-
tribute information and message over several pages, so that 
each page appears clear and explicit.

Remember that there is a difference between PowerPoint pres-
entations as visual guides on the wall or as handouts. Transpar-
encies on the wall should contain a minimum of information. 
Handouts may contain more detailed information that your tar-
get audience may keep for closer study after the presentation.

Please contact persons referred to on page 3 if you wish to de-
sign special templates.

PowerPoint presentations
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Tittel presentasjon 2012

Slide med bulletpoints

 Vestibulum et enim ac purus aliquam 
fermentum. Donec augue lorem, conval-
lis quis faucibus at, dapibus in est. Vi-
vamus ipsum nunc, feugiat vel vehicula 
congue, faucibus vitae tortor. 

 Aenean mattis dui eget diam ornare 
viverra. Aliquam lobortis commodo 
egestas. 

 Cras hendrerit lorem tortor. Vivamus 
vitae erat mi. Nulla commodo quam sed 
nunc luctus fringilla. Aenean sit amet 
mollis libero. 

 Aenean mattis dui eget diam ornare 
viverra. Aliquam lobortis commodo 
egestas. 

Guidelines for Visual Communication

Slide med bulletpoints

 Vestibulum et enim ac purus aliquam 
fermentum. Donec augue lorem, conval-
lis quis faucibus at, dapibus in est. Vi-
vamus ipsum nunc, feugiat vel vehicula 
congue, faucibus vitae tortor. 

 Aenean mattis dui eget diam ornare 
viverra. Aliquam lobortis commodo 
egestas. 

 Cras hendrerit lorem tortor. Vivamus 
vitae erat mi. Nulla commodo quam sed 
nunc luctus fringilla. Aenean sit amet 
mollis libero. 

 Aenean mattis dui eget diam ornare 
viverra. Aliquam lobortis commodo 
egestas. 

Lorem ipsum dolor sit amet, consectetur
adipiscing elit. Aliquam a dui a lacus 
viverra lacinia nec non orci. Integer dictum 
tempor massa, vitae dapibus nulla
eleifend id. Proin hendrerit volutpat felis
eget dictum. Fusce condimentum, eros ut
cursus scelerisque, velit neque aliquet
nulla, et viverra erat odio sit amet nisl.
Integer elementum, lorem id rhoncus
volutpat, diam nisi sollicitudin massa, ut
pellentesque sit amet diam. Vestibulum
vel orci at magna gravida molestie. Sed
vel vestibulum ante. Quisque in magna 
libero. Phasellus semper congue purus,
vitae ullamcorper turpis posuere a.

0
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5

6 Series 1
Series 2
Series 3

Series 1
Series 2
Series 3
Series 4
Series 5

Text and graphicsBruk av hovedfarger og støttefarger i grafer

 Titel Presentation 2013

Slide with bullet points

Use of group- and supporting colours in graphs
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The web pages represent the most important presentation of 
the Fred. Olsen related companies.

It is of high importance that the web pages are well organized 
and give a professional visual impression of each company. 
All guidelines regarding use of logo, colours and typography 
should be carefully followed. Use of high quality photos - tech-
nically and subject selection - is essential.

Several Fred. Olsen-related companies launch new web pages 
during 2013 and 2014. The new design is displayed on top 
of page 21. On the bottom of the page, the present design is 
shown. Both designs are in line with the design manual. It is 
therefore accepted that the conversion may take place over a 
long period of time.

The IT manager, Øivind Kristensen, is responsible for all web 
pages of the Fred. Olsen related companies.

Oxx Media produces and further develops the chosen technical 
solutions.

Reporter Kommunikasjonsdesign is responsible for the visual 
design.

Web pages
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In addition to the web pages, it is also particularly important 
that the profi le advertising adheres closely to the profi le tem-
plate. Each advertisement, from the small, one-column ad to 
the full page advertisement in tabloid newspapers, should rep-
resent eff ective brand advertising for the individual company. 
It is crucial that the picture quality is fi rst class, both in terms of 
subject chosen and resolution obtained. The text needs to be 
thoroughly prepared, being both informative, correct, interest-
ing and faultless.

Profi le advertising
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Excellent track record
Fred. Olsen Production has an excellent track record of meeting customers’ expectations in fast track FPSO/FSO 
projects and of delivering safe and reliable operations.

New Projects
Fred. Olsen Production has several vessels available for new FPSO and FSO projects. With our experience in successful 
project delivery, we can off er a high degree of confi dence in meeting cost and schedule for our next project.

Commitment
Since our start-up with fl oating production projects in West Africa in 1995, we have demonstrated long-term commit-
ment both to our customers and to the host countries where we operate.

Offi  ce:
Fred. Olsen Production Pte. Ltd. 
1 TemasekAve, #36-02 MilleniaTower, Singapore 039192
Tel: (65) 63 05 47 50. Fax: (65) 63 05 47 51

Headquarters:
Fred. Olsen Production ASA
Fred. Olsensgate 2, N-0152 Oslo, Norway
Tel: (47) 22 34 10 00. Fax: (47) 22 42 99 46

Website: 
www.fpso.noFred. Olsen Production Pte. Ltd. 

1 TemTemT asekAve, #36-02 MilleniaToToT wer,r,r  Singapore 039192
Fred. Olsen Production ASA
Fred. Olsensgate 2, N-0152 Oslo, Norway

 22 34 10 00. Fax: (47) 22 42 99 46

Fred. Olsen Windcarrier 

Lifting Off shore Wind
www.windcarrier.com

Oslo, Head offi  ce: +47 22 34 10 00
Fredericia offi  ce:  +45 76 20 36 63

Lifting Off shore Wind
www.windcarrier.com

Oslo, Head offi  ce: +47 22 34 10 00

Shipping since 1848 

Fred. Olsen & Co. dates back to 1848 when the Fred. Olsen family fi rst engaged in shipping. Bonheur ASA and Ganger 

Rolf ASA, both listed on Oslo Stock Exchange, through related companies hold owning interests to a fl eet of drill-

ing vessels, fl oating production and storage vessels, cruise vessels and tankers. The companies also hold interests in 

renewable energy activities, including a portfolio of wind farm projects as well as transport- and installation vessels 

for off shore wind turbines. The off shore drilling activities are organized within subsidiaries of Fred. Olsen Energy ASA 

and the fl oating production activities within subsidiaries of Fred. Olsen Production ASA, both listed on Oslo Stock 

Exchange. The shipping activities are organized within subsidiaries of First Olsen Ltd.

Visit the companies at: www.fredolsen.no, www.bonheur.no, www.ganger-rolf.no or call : (+47) 22 34 10 00.
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A vacancy advertisement represents the fi rst meeting point be-
tween an applicant and an employer. It is important that this 
meeting is a success. The object is to attract the best employees 
in a tight market. If the advertisement is attractive so is the em-
ployer, and consequently the job also becomes attractive. In the 
same way as for profi le advertising, it is important to follow the 
profi le template. It is essential to use pictures and illustrations 
of high quality, both in terms of content and technically. The 
text should be precise, informative and interesting.

Vacancy advertisements
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Fred. Olsen Production ASA, listed 
on Oslo Stock Exchange, is a dy-
namic, international o� shore pro-
duction contractor. The company 
has a history of innovation and long-
term value creation, with strong roots 
in the Norwegian Maritime Industry 
dating back to 1848. 

Fred. Olsen Production operates a fleet of 
production, storage and o�  oading vessels and 
executes large, complex projects for international 
oil companies. West Africa and Southeast Asia are key 
markets where we see signi� cant growth. 

The position will be based at the Company’s headquarters in central Oslo and report to the Board of Directors.

The ideal candidate will possess the following quali� cations and characteristics: 
  Minimum hold a Bachelor’s degree; Master’s degree is preferable
  Have a proven track record of delivering results in complex organisations 
  Must demonstrate excellent interpersonal and business skills as well as a strategic mindset 
  Experience from international environment is recommended and � uency in English is a requirement

The ideal candidate will be client-facing with strong negotiation skills and the ability to create and maintain 
sound relationships. Extensive travel will be required. We can o� er a competitive remuneration package 
within a fast-moving, stimulating business environment.

If you would like a con� dential discussion, 
please contact Senior Client Partner Olav Rop-
stad in KORN/FERRY INTERNATIONAL, mobile 
phone no.: 92 84 19 65. To submit an appli-
cation, please send your covering letter and 
CV by email to: marit.kamark@kornferry.com. 
Application deadline is 15.07.2011.

The Company is seeking: 

Chief Executive O¢  cer (CEO)
The position will be based at the Company’s headquarters in central Oslo and report to the Board of Directors.

The ideal candidate will possess the following quali� cations and characteristics: 
 Minimum hold a Bachelor’s degree; Master’s degree is preferable
 Have a proven track record of delivering results in complex organisations 
 Must demonstrate excellent interpersonal and business skills as well as a strategic mindset 
 Experience from international environment is recommended and � uency in English is a requirement

The ideal candidate will be client-facing with strong negotiation skills and the ability to create and maintain 
sound relationships. Extensive travel will be required. We can o� er a competitive remuneration package 

Unique Career Opportunities 
in Floating Production

w
w

w
.report.no

Fred. Olsen Production ASA, listed at Oslo Stock Exchange (FOP) 
is a dynamic, international o� shore production contractor. The 
company has a history of innovation and long-term value crea-
tion, with strong roots in the Norwegian maritime Industry dat-
ing back to 1848. 

Fred. Olsen Production operates its own production, storage and 
o�  oading vessels on a lease basis and executes large, complex 
projects for international oil companies. West Africa and South-
east Asia are key markets where we see signi� cant growth. At 
its headquarters located in central Oslo, the company is seeking 
experienced professionals in the following positions:

Senior Mechanical Engineer
Speci� cation, follow up and operation support of all rotating 
equipment (i.e. compressors, turbines, pumps, etc.)

Project Control and Contract Manager
Project planning and reporting, cost estimation and reporting 
and contract management for tenders and projects.

Accountant
Invoices, payments and monthly/annual closing of accounts

Fred. Olsen Production is large enough to o� er a stimulating in-
ternational work environment blending shipping and o� shore 
cultures. At the same time, the company is small enough for 
each employee to make a di� erence and enjoy a large degree 
of responsibility. The positions require � exibility, traveling and 
likely overseas project execution assignments.

To � nd more about the company and the positions, please visit: 
www.fpso.no

If you seek new challenges and if you are of the opinion that you 
ful� ll the requirements for one of the positions, you are encour-
aged to contact Kristin Alm, Fred. Olsen Production, telephone 
22 34 11 71. Please send a written application including CV to 
stillinger@fredolsen.no  before 31st May 2011.

 

sound relationships. Extensive travel will be required. We can o� er a competitive remuneration package sound relationships. Extensive travel will be required. We can o� er a competitive remuneration package 

Prosjektleder
Ansvarlig for ledelse av gjennomførings-
prosjekter. Vi søker en person med erfaring 
fra ledelse av ombyggings- og/eller nybyg-
gingsprosjekter innen maritim virksomhet. 

Prosjektingeniør Elektro- 
og Instrumenteringsteknikk
Disiplinlederansvar i studier og gjennomfø-
ringsprosjekter innen fagfeltet Elektro- og 
Instrumenteringsteknikk. Vi søker en inge-
niør eller en sivilingeniør med noen års er-
faring innen fagfeltet, fortrinnsvis i maritim 
virksomhet. 

Vi tilbyr interessante og krevende arbeids-
oppgaver i et internasjonalt og dynamisk 
miljø. Vi erfarer for tiden stor etterspørsel 
etter våre tjenester. I tillegg til god faglig 
kompetanse legger vi vekt på initiativvilje 
og samarbeidsevne. 

For ytterligere informasjon om stillingene 
kontakt Lars Chr. Iversen, telefon 915 80533, 
lars.iversen@fredolsen.no eller Trygve Walstad 
hos Delphi Consulting AS, telefon 23 08 46 40. 
Søknad sendes til Fred. Olsen Energy ASA v/
Astrid S. Steen, postboks 1159 Sentrum, 0107 
Oslo, innen 30. november 2007.

Senior Kostnadsingeniør/-økonom
Ansvarlig for kostnadsestimering og kost-
nadskontroll i studier og gjennomførings-
prosjekter. Vi søker en ingeniør, sivilinge-
niør eller økonom med solid erfaring innen 
fagfeltet, fortrinnsvis i maritim virksomhet.

Prosjektingeniør Marin Teknologi
Disiplinlederansvar i studier og gjennom-
føringsprosjekter innen fagfeltet Marin 
Teknologi med vektlegging av global de-
sign av boreenheter. Vi søker en sivilinge-
niør med noen års erfaring innen fagfeltet. 

Fred. Olsen Energy ASA er et selskap som primært eier og driver boreenheter. Selskapet 
har røtter tilbake til 1848 innen norsk maritim virksomhet. Fred Olsen Energy ASA har vært 
notert på Oslo Børs siden 1997.

For tiden har selskapet en fl åte på ni enheter. Selskapet har hovedkontor i Oslo. Mulighets-
studier og prosjekter ledes fra Oslo-kontoret. Drift av enhetene utføres fra Stavanger og 
Aberdeen. Ytterligere informasjon om selskapet fi nner du på www.fredolsen-energy.no.

I forbindelse med utførelse av mulighetsstudier og gjennomføring av ombygging- og ny-
byggingsprosjekter søkes det personer til hovedkontoret i Oslo:

Attraktive stillinger i riggselskap

virksomhet. Oslo, innen 30. november 2007.Fred. Olsen Production ASA, listed at Oslo Stock Exchange (FOP) Fred. Olsen Production ASA, listed at Oslo Stock Exchange (FOP) 
is a dynamic, international o� shore production contractor. The is a dynamic, international o� shore production contractor. The 
company has a history of innovation and long-term value crea-company has a history of innovation and long-term value crea-
tion, with strong roots in the Norwegian maritime Industry dat-tion, with strong roots in the Norwegian maritime Industry dat-

Fred. Olsen Production operates its own production, storage and Fred. Olsen Production operates its own production, storage and Fred. Olsen Production operates its own production, storage and Fred. Olsen Production operates its own production, storage and 
o�  oading vessels on a lease basis and executes large, complex 
projects for international oil companies. West Africa and South-
east Asia are key markets where we see signi� cant growth. At 
its headquarters located in central Oslo, the company is seeking 
experienced professionals in the following positions:

Senior Mechanical Engineer
Speci� cation, follow up and operation support of all rotating 
equipment (i.e. compressors, turbines, pumps, etc.)

Project Control and Contract Manager
Project planning and reporting, cost estimation and reporting 
and contract management for tenders and projects.

Invoices, payments and monthly/annual closing of accounts

Fred. Olsen Production is large enough to o� er a stimulating in-
ternational work environment blending shipping and o� shore 
cultures. At the same time, the company is small enough for 
each employee to make a di� erence and enjoy a large degree 
of responsibility. The positions require � exibility, traveling and 
likely overseas project execution assignments.

To � nd more about the company and the positions, please visit: 

If you seek new challenges and if you are of the opinion that you 
ful� ll the requirements for one of the positions, you are encour-
aged to contact Kristin Alm, Fred. Olsen Production, telephone 
22 34 11 71. Please send a written application including CV to 
stillinger@fredolsen.no  before 31st May 2011.

Prosjektleder - Sverige
Vi søker en person med relevant bakgrunn, erfaring og følgende personlige egenskaper:

 Erfaring fra prosjektledelse, gjerne fra infrastrukturprosjekter
 Forståelse av konsesjonsprosessen for energiprosjekter samt kommunale og regio-

nale planprosesser
 Gode forhandlingsegenskaper 
 Gode samarbeidsegenskaper
 Strukturert, systematisk og målrettet legning
 Gode egenskaper innen ekstern kommunikasjon

Stillingen vil primært innebære virksomhet lokalt og regionalt i nord-Sverige, samt del-
tagelse på konferanser (i hovedsak i Sverige). I tillegg til reiser regionalt, må periodevise 
opphold i Oslo påregnes. 

Posisjonen krever en energisk person med evne til å drive frem prosjekter på egen 
hånd, fra idéstadiet og frem til rettskraftig konsesjon. Vi tilbyr konkurransedyktige vilkår 
i et hyggelig og travelt miljø.

Kontakt Mats Sjöberg, Fred. Olsen Renewables, tlf. 22 34 11 29 for nærmere informa-
sjon.

Controller/Analytiker - Norge
Arbeidsoppgaver:

 Rapportering til de børsnoterte eierne Ganger Rolf ASA og Bonheur ASA
 Konsolidering av Fred. Olsen Renewables aktiviteter og selskap i Norge og utland
 Budsjettplanlegging og -oppfølging av konsernets aktiviteter
 Økonomiske analyser av prosjekter, investeringer og strategiske 

 beslutninger

Bakgrunn:
 Høyere økonomisk utdannelse
 Evne til å forstå informasjon på detaljnivå i et større perspektiv
 Dyktig excel-bruker og modellbygger
 Gode engelskkunnskaper er nødvendig
 IFRS-kunnskap en fordel

Vi har sentral beliggenhet og et hyggelig og travelt arbeidsmiljø. 

Vi søker en kandidat med noen års erfaring, men vi reflekterer også gjerne på en nyut-
dannet person. 

Kontakt Morten Suleng, Fred. Olsen Renewables, tlf. 22 34 11 26, for nærmere informasjon.

Fred. Olsen & Co.
Skriftlig søknad, som vil bli konfidensielt behandlet, sendes sammen med CV, 
innen 15. april 2008, til Fred. Olsen & Co., Personalavdelingen, Fred. Olsensgt. 2, N-0152 Oslo eller astrid.steen@fredolsen.no.

Fred. Olsen & Co. er gjennom de børsnoterte selskapene Bonheur ASA og Ganger Rolf ASA med datterselska-
per, engasjert i virksomheter innenfor shipping, offshore, fornybar energi, samt investeringer innenfor en 
rekke andre forretningsområder.

Fred. Olsen Renewables AS er eid av de børsnoterte selskapene Bonheur ASA og Ganger 
Rolf ASA, og har et betydelig engasjement innenfor fornybar energi med hovedvekt 
på utvikling og drift av vindkraftparker. Selskapet eier tre vindkraftparker med en 
samlet installert effekt på 180 MW og med en årlig produksjon på omlag 500 
GWh. Ytterligere 120 MW er under bygging. I tillegg arbeider selskapet med 
en betydelig prosjektportefølje i Sverige, Norge, Storbritannia, Canada og 
Irland. Hovedkontoret er i Oslo, og organisasjonen er preget av hurtig 
vekst og motiverte medarbeidere. For å styrke vindkraftsatsningen i 
Sverige og Norge, søker vi for snarlig tiltredelse:

Fred. Olsen Renewables ASA

w
w

w
.report.no
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Brochure material consists of everything from simple product 
sheets and folders to comprehensive brochures in various sizes. 
It is here desirable with some flexibility, but it is important to 
follow the basic rules regarding the use of logo, colours, typog-
raphy, pictures and paper.

For limited editions, digital printing may be used as a reason-
able alternative to offset printing. It is here of particular im-
portance to choose the right supplier. Production method and 
quality vary considerably within the digital printing industry. 
It is particularly challenging for digital printers to succeed in 
printing the clean blue, 100% cyan backgrounds.

Brochure material
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Company Profile
Fred. Olsen Renewables is wholly owned by Bonheur ASA and 
Ganger Rolf ASA, both listed on the Oslo Stock Exchange. Fred. 
Olsen Renewables invests in renewable energy activities.

Fred. Olsen Renewables’ initial focus has been in wind power 
since the first investment which was made in 1996. Recently,  
significant efforts have been made in developing greenfield 
wind farm projects. This has proven particularly successful in the  
UK and the company’s first large scale wind farm, Crystal Rig 
Windfarm in Scotland, commenced operation in 2003. 

Fred. Olsen Renewables is developing wind power in Norway,  
Sweden, Canada and the Republic of Ireland to produce  
electricity from sustainable resources. 

The company is involved in site investigation, development, 
construction and operation of the projects over their lifetime. 
The approach is based on taking a long term view.

Fred. Olsen Renewables’ strategy is to generate electricity from 
a range of renewable energy technologies. 

Fred.Olsen Renewables AS

There is an increasing global demand for energy produced from renewable 

sources such as hydro, wind, solar, tidal and wave. Fred. Olsen Renewables 

aims to be a significant generator of renewable energy. It currently owns and  

operates several wind farms providing clean electricity to consumers.

E-mail: renewables@renewables.com   web: www.fredolsen-renewables.com      

Key Activities
Site Investigation
Identifying and evaluating pos-
sible locations for generation 
of electricity from renewable 
energy sources.  

Project Development
Bringing projects forward from 
investigation through to final 
consent.  

Construction
Negotiating turbine and infra-
structure contracts and mana-
ging the construction process.

Operation 
Maximizing energy production 
while minimizing risks to indivi-
duals, environment and machi-
nery.

dedicated producer of green energy

There is an increasing global demand for energy produced from renewable 

sources such as hydro, wind, solar, tidal and wave. Fred. Olsen Renewables 

aims to be a significant generator of renewable energy. It currently owns and 

operates several wind farms providing clean electricity to consumers.

Key Activities
Site Investigation
Identifying and evaluating pos
sible locations for generation 
of electricity from renewable 
energy sources.  

Project Development
Bringing projects forward from 
investigation through to final 
consent.  

Construction
Negotiating turbine and infra
structure contracts and mana
ging the construction process.

Operation 
Maximizing energy production 
while minimizing risks to indivi
duals, environment and machi
nery.

Personalhåndbok 
for ansatte i Fred. Olsen-kvartalet

Lifting Off shore Wind 

Fred. Olsen Windcarrier 

Wind Crew I cruising in 25 knotsWind Crew I cruising in 25 knots

Personalhåndbok 
for ansatte i Fred. Olsen-kvartalet

Fred.Olsen Production – owner and operator 
of FPSOs and FSOs in benign waters
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Annual reports represent the summing-up of the past year by 
the listed Fred. Olsen related companies. They contain a short 
presentation, key fi gures, directors’ report, accounts, notes, 
auditor’s report, shareholder information as well as corporate 
governance. At times, the information volume can be extensive 
and complex with much text and many tables. It then becomes 
of prime importance to be clear, concise and orderly.

It is no longer statutory required to distribute the annual report 
on paper to the shareholders.  Most shareholders prefer to read 
the reports as pdf documents on the screen. However, there are 
still some who prefer the paper version. The reports are there-
fore still printed in a limited number.

Annual reports
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Konsolidert resultatregnskap

For the years ended 31 December  2005   2004 

  Videreført  Videreført Avviklet

Alle beløp i NOK 1 000 Note virksomhet  virksomhet virksomhet Sum

      

Revenues 2,3,20,24 2 882 880   2 342 834  2 950  2 345 784 

      

Materials  (53 564)  (129 624) 0  (129 624)

Salaries and other personnel costs 3,4 (749 848)  (635 929) (1 321) (637 250)

Other operating expenses 3,5,20 (1 158 812)  (1 009 230) (3 246) (1 012 476)

Operating profit before depreciation, amortisation,other 

items and financing costs  920 656   568 051  (1 617) 566 434 

      

Navis Settlement 6 (33 683)  0  0  0 

Reversal of restructuring charge 6 0   20 771  0  20 771 

Depreciation and amortisation 3,9,10 (618 265)  (511 416) (111) (511 527)

Operating profit before financing costs  268 708   77 406  (1 728) 75 678 

      

Financial income   118 311   414 002  0  414 002 

Financial expense   (398 878)  (378 026) 37  (377 989)

Net financing costs 3,7,11 (280 567)  35 976  37  36 013 

      

Profit/(loss) before tax and gain on discontinued operation  (11 859)  113 382  (1 691) 111 691 

      

Income tax expense 8 (3 820)  (47 376) 0  (47 376)

      

Profit/(loss) after tax before gain on discontinued operation  (15 679)  66 006  (1 691) 64 315 

      

Gain on sale of discontinued operation 3 0   0  355 500  355 500 

      

Profit/(loss) for the period  (15 679)  66 006  353 809  419 815 

      

Attributable to:      

Equity holder of the parent  (15 679)  66 006  353 809  419 815 

Profit/(loss) for the period 14 (15 679)  66 006  353 809  419 815 

      

Basic earnings per share 26 (0,26)  1,15  6,17  7,32 

Diluted earnings per share 26 (0,26)  1,15  6,15  7,30 

Konsolidert oppstilling over innregnede inntekter og kostnader

 

For the years ended 31 December   

Alle beløp i NOK 1 000 Note    2005 2004

   

Exchange differences on translation of foreign operations     395 385  (234 405)

Net income/(expense) recognised directly in equity     395 385  (234 405)

Profit/(loss) for the period     (15 679) 419 815 

Total recognised income and expense for the period     379 706  185 410 

   

Attributable to:   

Equity holders of the parent     379 706  185 410 

Total recognised income and expense for the period 14    379 706  185 410 

Noteverket inngår som en del av regnskapet.     

Fred. Olsen Energy – konsern

Alle beløp i NOK 1 000

Driftsinntekter

Lønn og andre personalkostnader

Andre driftskostnader

Materialkostnader

Driftsresultat før avskrivninger, 

andre driftsposter og finansposter

Oppgjør Navis

Avskrivninger 

Driftsresultat før finansposter

Tilbakeføring av reorganiseringskostnader

Finansinntekter

Finanskostnader

Netto finansposter

Resultat før skatt og gevinst på avviklet virksomhet

Skattekostnad

Resultat etter skatt men før gevinst på avviklet virksomhet

Periodens resultat

Gevinst på avviklet virksomhet

Henføres til:

Morselskapets aksjonærer

Periodens resultat

Basisresultat pr. aksje

Utvannet resultat pr. aksje

For regnskapsårene

Valutaforskjeller ved omregning av utenlandsk virksomhet

Netto resultat ført direkte mot egenkapitalen

Periodens resultat

Til disposisjon for:

Sum innregnede inntekter og kostnader i perioden

Morselskapets aksjonærer

Sum innregnede inntekter og kostnader i perioden

Alle beløp i NOK 1 000

For regnskapsårene

Fred. Olsen Energy ASA  -  Årsrapport 200512 13Fred. Olsen Energy ASA  -  Årsrapport 2005

Konsolidert oppstilling over innregnede inntekter og kostnader

Note    2005 2004

   395 385  (234 405)

   395 385  (234 405)

   (15 679) 419 815 

   379 706  185 410 

   379 706  185 410 

14    379 706  185 410 

Noteverket inngår som en del av regnskapet. 

Valutaforskjeller ved omregning av utenlandsk virksomhet

Netto resultat ført direkte mot egenkapitalen

Periodens resultat

Til disposisjon for:

Sum innregnede inntekter og kostnader i perioden

Morselskapets aksjonærer

Sum innregnede inntekter og kostnader i perioden

Alle beløp i NOK 1 000

For regnskapsårene
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When designing signboards, fl ags, calendars and advertising 
material, it is also important to follow the rules for the use of 
logo, colours and typography.

Advertising material can be an eff ective way of spreading and 
creating recognition of logo and company name. Today you can 
get advertising material of all sorts. The selection is enormous. 
You can have your logo, text and picture on almost everything. 
It then becomes important to be selective, both regarding 
product and supplier. Remember, the advertising material 
should refl ect the quality of the Fred. Olsen related companies.

Signboards and advertising material
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Hovedskrift:
Myriad Pro er Fred. Olsen-selskapenes profiltypografi. Bruk av 
denne fonten gir et ryddig og rent uttrykk.

Typografien skal kun benyttes i sin originale utførelse. Det er 
ikke tillatt å strekke, komprimere, rotere eller skråstille de ulike 
fontene manuelt.

Støttefont:
Arial er Fred. Olsen-selskapenes støttefont for elektroniske me-
dier. Av funksjonelle grunner benyttes Helvetica på internett, 
intranett, PowerPoint og e-post.

Design Manual
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